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1) Sales Turnover

2) Consolidated Income Statements



Global Unit Sales (Retail Sales) (Unit Sales in Each Region)

*Global unit sales stood at 115,900 vehicles.
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-Unit sales increased from the previous year in almost all regions. Overseas performance recovered to
the level in FY 2020, except Asia and North America.

141,256
103247
42,679 Japan +259 (+0.6%)
12420 - 53,371
45,947 Asia +12,784 (1+38.5%)
Overseas
33’163 — 60,827 | Central and South 11’588 Overseas
8,678 ’ 12,114 America +3,436 (+39.6%) 97 086
7 481 3 - 025 North America -6.556 (- 87.6%) 14,099 '
AGSER | 73,174 5,940 Oceania +1,115 (+23.1%) 5 060
3gps | +12347 4,158 Middle East +533 (+14.7%) 4934
1 ’986 (+2030/0) | 2,562 Africa +576 (+ 29.0%) 2:704
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20/4-12 21/4-12 19/4-12
Global Unit Sales (Light-duty trucks) (For reference)
45,051 55,676 +10,625 (+23.6%) 62,255
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Truck and Bus Market in Japan

Total demand: Dropped from the previous year, due to the shortages of semiconductors and supply of parts.
Hino’s sales: Sales remained almost unchanged year on year.

Total For B Hino's sales (Retail)
ference 5
demand re :
151,402 [Share] For

(Units) The numberin ( J represents the share reference

The number in () represents year -on-year increase/decrease rate

: . 49,170
126,991 ot 800 ;U (32.5% )
118,988 Tota (-6.3%) 67,715 : +259
42,420 42,679 Total  (+0.6%)
(33.4% ) (35.9%] (Share +2.5P)
Heavy - : 26,726
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Sales Volumes in Indonesia, the U.S. and Thailand (Retail Sales) @

Indonesia: Sales volume expanded from the previous year, due to the skyrocketing of prices of natural
resources and the resumption of the plan for investment in infrastructure.
The U.S.: Sales volume dropped considerably from the previous year, due to the suspension of manufacturing
at factories.
Thailand: The market recovered, and sales volume rose considerably from the previous year.
The performance of heavy- and medium-duty trucks recovered to the level higher than FY2020.

Indonesia The U.S. For reference Thailand Total

(Units) For (Units) 11,565 (Units) +2,229 For
reference 10,460 (+27.1%) reference
23039 0 503
Total . 87231 ey
15,453 *+7,297 and
’ (+89.5%) 12,221 Total ; _
6,251 -5,385 8,286 m_e(:jollJltJym
H d : (-86.1%)
meed?l:/rzl;-?izty ’ : 9’113 +2,650 7,761
7,508 : Heavy- and :
+3,927 : medium-duty © 6,463 (+41.0%)
8,156 (+109.7%) (_C4Ials§96.7) :
3581 108 (-89.1%)
’ i Light-dut
7,945 Lcli?jt]t_ 10,818 (Class 4.9)
4,575 | +3.370 : 866 Graoy 220 :
’ ’ 1,585 1A% 1,768 Light-duty 1742
e 35 f SO -

20/4-12  21/4-12 19/4-12 : 20/4-12  21/4-12 19/4-12 P 20/4-12  21/4-12 19/4-12
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Consolidated Sales of TOYOTA Brand Vehicles and Unit

I Both vehicles and units increased from the previous year.

(Units) For
reference
+26,220 107,680
105,059 Total (4 33.3%) ’
17.230 Loading +2,081 18,983
’ Vehicles (4 13.7%)
78,839
15,149
87829 SUV +24,139 88,697
(+37.9%)
63,690
20/4-12 21/4-12 19/4-12

Units
(in Thailand and the U.S.)
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: For
(Units) reference
592,587
+57,932
549,081 Total (4+11.8%)
491,149
287,683
Thailand 32,751
272,637 (+13.7%)
239,886
+25,181 304,904
276,444 The U.S. ’ ’
251,263 (+10.0%)
20/4-12 21/4-12 19/4-12
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2) Consolidated Income Statements
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Consolidated Income Statements

(Billions of yen) (For reference)
FY2022 3 FY2021 3 FY2020 3
tem ('20/4-12§2 Change ('19/4-12§g
Net sales 1,069.4 — +18.3% — —
Net sales (old standard) 1,271.0 1,074.5 +196.5 1,374.3
(4.7%) — — —
Operating income  X{(3.9%) 49.8 *(-0.1%) -1.0 *{(+4.0p) +50.8 X(3.5%) 48.2
(4.9%) — — —
Ordinary income  %{4.1%) 52.3 *{(-0.2%) -1.7 X(+4.3p) +54.0 X(3.3%) 45.0
Profit attributable (1.8%) — - —
to owners of parent {(1.5%) 18.8 *{(-0.2%) -2.2 X(+1.7p) +21.0 X2.2%) 29.9
Figures in parentheses indicate profit margin on sales.
The percentage in the change column means the year-on-year increase/decrease rate.
X Profit margin on sales in old standard
B Consolidated unit sales (Units) ® Exchange rate
20/412  Change 20/4-12
Japan 43,712 43,209 +503 US$ 111 106
THB 3.42 3.37
Overseas 73,453 50,205 + 23,248 IDR (100) 0.77 0.70

TOYOTA brand 105,059 78,839 + 26,220 AP 83 73
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Analysis of Consolidated Income Statements [year-on-year]

&

In addition to sales recovery, we enhanced competitiveness, streamlined operations in existing
fields, and reformed workstyles steadily.

@t rr s rarannn Operatlng Income +50.8 (_1.0 — 49.8) ................................................... >
(Billions of yen) 3.4
0.8
-3.1
Foreign exchange +7.7
Materials, etc. -10.8
0 -
FY2021 3Q Effects of sales Environmental Improvement Advanced Enhancement of Change in cost FY2022 3Q

Results change in cost of sales technology business structure, etc Results
('20/4-12) CASE, etc. foundation ('21/4-12)
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Consolidated Operating Income by Segments

Operating income grew considerably in Japan and other Asian countries, thanks to the recovery
of overseas sales in Asia, etc. The performance in Japan and other Asian countries recovered
and exceeded the level in FY2020.

(Billions of yen)

(For reference)

FY2022 3Q FY2021 3Q Chanae FY2020 3Q
(21/4-12) ('20/4-12) g (19/4-12)
Net sales O_peratmg Net sales Qperatmg Net sales O_peratmg Net sales Qperatmg
iIncome Income Income Income
(4.8%) — —
Japan ) _ .
847.2 X(3.9%) X(-0.1%) +20.2% — X(2.9%)
(old standard) 1,048.8 40.4 872.7 -0.8 +176.1 +41.2 1,108.0 32.0
(5.5%) X40.9%) +44.2% 9.0 times XH(4.1%)
Asia 281.4 15.5 195.1 1.7 +86.3 +13.8 285.7 11.7
(-5.4%) XA(-4.2%) +12.5% — XA(1.7%)
Other Areas 122.1 -6.6 108.6 -4.6 +13.5 -2.0 184.9 3.1
Consolidated
adjustment -181.3 0.5 -101.9 2.7 -79.4 -2.2 -204.3 1.4
Ota 1,069.4 X(3.9%) X4(-0.1%) +18.3% - X{(3.5%)
(old standard) 1,271.0 49.8 1,074.5 -1.0 +196.5 +50.8 1,374.3 48.2

Figures in parentheses indicate operating income margin.
The percentage in the change column means the year-on-year increase/decrease rate.
X Profit margin on sales in old standard
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Trends in the Quarterly Consolidated Sales and Operating Income

X The sales and profit margin in FY2022 are based on the old standard.
(Billions of yen)
- - o -
- =="7774999 T T-=-<_ 451.4

FY2020 02 - - - T T - - W 4282 4413

: 08> “Sx-TST-oooITIT e

=7 3659

-

FY2021 300 4

Operati ng Income The parenthesis represents profit margin on sales.

10.7 13.3
(2.6%) (3.1%)
-10.6 -1.1
(-3.5%) (-0.3%)
FY2020  FY2021 FY2022
1Q 2Q 3Q 4Q
Exchange rate FY2020 FY2021 FY2022 FY2020 FY2021 FY2022 FY2020 FY2021 FY2022 FY2020 FY2021 FY2022

US$ 111 109 109 107 106 110 109 105 113 110 105 -




Summary
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In 3Q, sales performance recovered, so sales and profit grew from the previous year.
The annual forecast is unchanged from the interim announcement dated October 28, 2021.

H Global Unit Sales

(Thousand units)

B Financial Results

(Billions of yen)

FY2022 3Q FY2022
('21/4-12) Change ('21/4-'22/3)
Results Forecasts

Japan 42.7 +0.6% 61.0

Overseas 73.2 +20.3% 97.0

Total 1159 +12.2% 158.0
TOYOTA

brand 105.1 +33.3% 149.0

(*)

FY2022 3Q FY2022
ltem GAVEWIN Change ('21/4-'22/3)
Results Forecasts
Net sales
(new standard) 110694 +183%  1,460.0
Operating .
income 49.8 54.0
Ordinary _
nCoMme 52.3 51.0
Profit attributable 18.8 _ 15.0

to owners of parent

*Including Dyna for Indonesia.



[For Reference)
FY2022 Third-Quarter Results
(3 Months)



Global Unit Sales (Retail Sales) (Unit Sales in Each Region) (3 Months) %%
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(Units)
47,425
41,543 Global +2,732 +7.0%
e (77.0%) 13,315
88ll
14,090 Japan -23 (-0.2%)
N 20,591
17,876 Asia +3,456 (+24.0%)
14,420 Overseas 4.009 Overseas
3656 o 4,371 M ametea 715 (+19.6%) 34,110
2 415 B 343 North America -2.072 (-85.8%) 5,090
— 1 21,453 1,966 Oceania +335 (+20.5%) 1673
134, | T2755 1,352 Middle East +10 (+0.7%) 1.452
é03 - (+11.2%) 922 Africa +119 (+14.8%) 901
431 1 623 Europe +192 (+44.5%) 394
20/10-12 21/10-12 19/10-12
Global Unit Sales (Light-duty trucks) (For reference)
17,487 20,153 +2,666 (+15.2%) 20,671




Truck and Bus Market in Japan (3 Months)

Total
demand
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Hino's sales (Retail)
[Share]

The numberin ( ) represents the share
The number in () represents year-on-year increase/decrease rate

&

(Units) For
43,370 reference
| 40,332
-7,993
35,377 Total (-18.4%)
cLOL9 Heavy- 19,390
and -1,438
LIS medium- (-6.8%)
duty
21,297 18,990
’ : -6,399
14,898 Light-duty (:30.0%)
1,060 904  Bus (-1%9%) 1,952
20/10-12  21/10-12 19/10-12

(Units) For
23 reference
14,113 14,090 Total (-0.2%) 13.315
(32.5%) (39.8%) (Share +7.3P) [33’10%]
Heavy- _449
7,816 7,367 and (-5.7%) 7 492
[372%] [376%] medlum— (Share +0.4P) !
duty (38.6%)
5,953 6,418 Light-duty *96> 5,288
(28.0%) (43.1%) [S(hare .+15.01)P ] (27.8%])
535
344 _
(32.5%) [333(.)75%] Bus (-113.)3?%) (27.4%)
20/10-12 21/10-12 19/10-12



Sales Volumes in Indonesia, the U.S.

Indonesia

(Units)

Total
+2,552
(+62.2%)

6,657

Heavy- and

medium-duty
+1,808

(+106.9%)

4,105

Light-duty

+744
(1+30.8%)

For
reference

9,210

20/10-12  21/10-12

19/10-12

\343 (939%)
N

i 20/10-12 21/10-12

(Units)

Total

-1,734
(-83.5%)

2,077

Heavy- and

(Class 6.7)
-1,191

(- 79. 5%)

sf sdéllJ tg)

medium-duty

For
reference

4,330

19/10-12

(Units)

4,037
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and Thailand (Retail Sales) (3 Months)

Total

+657
(+19.4%)

3,380

Heavy- and
medium-duty

+742
(+27.5%)

nght duty
(- 12 5%)

For
reference

3,311

B

20/10-12  21/10-12

19/10-12
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Consolidated Sales of TOYOTA Brand Vehicles and Unit (3 Months) @

Units
(in Thailand and the U.S.)

(Units) . For
Total reference
36,524 37,127 (+1.7%)
5.809 5,822 Loading +13 33,222
’ Vehicles (+0.2%) 5 466
31,305 suv  +990
30,715 (+1.0%) 27,756
20/10-12 21/10-12 19/10-12

(Units)
217,715
Total -30,753 For
186,962 (-14.1%) reference
175,868
107,453
: 2,673
Thailand *4 79,866
110,126 (+2.5%)
110,262
- 96,002
76,836 The U.S. 53426
(-30.3%)
20/10-12 21/10-12 19/10-12
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Consolidated Income Statements (3 Months)

(Billions of yen) (For reference)
FY2022 3 FY2021 3 FY2020 3
ltem : Q : Q Change , Q
('21/10-12) ('20/10-12) ('19/10-12)
Net sales 380.0 — +10.6% — —
Net sales (old standard) 451.4 408.2 +43.2 428.2
(4.7%) — +68.8% —
Operating income  {(4.0%) 18.0 *(2.6%) 10.7 *(+1.4p) +7.3 X(3.6%) 15.4
(5.3%) — +80.3% —
Ordinary income  %(4.5%) 20.1 *(2.7%) 11.1 *(+1.8p) +9.0 :X(3.5%) 14.9
Profit attributable (1.9%) — -5.1% —
to owners of parent X{(1.6%) 7.1 *(1.8%) 7.4 *(-0.2p) -0.3  X2.7%) 11.4
Figures in parentheses indicate profit margin on sales.
The percentage in the change column means the year-on-year increase/decrease rate.
X Profit margin on sales in old standard
B Consolidated unit sales (Units) B Exchange rate
21/10-12 20/10-12 Change 20/10-12
Japan 14,472 14,367 + 105 US$ 113 105
THB 3.38 3.37
Overseas 28,726 21,654 + 7,072 IDR (100) 0.79 0.72

TOYOTA brand 37,127 36,524 + 603 A$ 83 75
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Analysis of Consolidated Income Statements [year-on-year] (3 Months) @

e Operatlng Income +7.3 ( 10.7 — 18.0 ) ........................................................ >
(Billions of yen) 1 9
+ 3' 9 'D -B 0 6

+ 7-9 Foreign exchange +3.2

Materials, etc. -4.4

0
FY2021 3Q Effects of sales Environmental Improvement Advanced Enhancement of Change in cost FY2022 3Q
Results change in cost of sales technology business structure, etc Results

('20/10-12) CASE, etc. foundation ('21110-12)







