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Financial results topics for the 3rd Quarter of FY 2024

Results in 3Q

Results in 3Q (Apr-Dec) (Oct-Dec)

«Japan 26.0thousandunits <|ncrease 1.4%>

g Global unit sales Although shipment of AO9C was resumed, the overall unit sales remained unchanged from Global unit sales
- the previous year due to limitations of body parts production.
9] 99 .9 thousand units 34 .4 thousand units
QD ' . 7 thousand units % )
~y | Decrease8.6%yearon ~OVverseas 73.9 1 <becrease 11.77> | | <1H 65.5 thousand units>
N year The number of units sold decreased from economics slowdown affect to low trading
volume of ASEAN market.
_.0O
g '8 4 .7 billion yen *Hino achieved a trade surplus due to the resumption shipment of AO9C in Japan, improved 2 1 billion yen
o : overseas sales prices and exchange rates. L.
= =L | Decrease 81.8% year on <1H 6.8 billion yen>
D 8 year *Profit decreased due to rising prices of materials and temporary costs.

-5 .4 biliion yen

- billion yen . i i i
20.1 y Compensation for customers, suppliers and other related parties. <1H -14.7 billion yen>
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-34 .7 billion yen *Class action settlement realized.
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<1H -34.7 billion yen>
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-Sold western area of Hino’s factory. (50.2 billion yen) +3.9 billion yen
<1H +56.6 billion yen>
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+605 billion yen
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*Promotion of selling shares held. (9.0 billion yen)
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FY2024 Third-Quarter Results (9 Months)




I Global Unit Sales (Retail Sales) (Unit Sales in Each Region)

*Global unit sales were 99.9 thousand units, decrease 9.4 thousand units year on year. (In Japan increase 0.4 thousand
units and Overseas decrease 9.8 thousand units)

+Qutside of Japan, when compared to year on year - Units sales mainly in Asia decreased from the previous due to
economics slowdown.

(Units)
109,352
\ 99,941 Global 9411 (-8.6%)
25,662
\ 26,012 Japan +350 (+1.4%)
53,732 o
verseas 43,378 Asia 10,354 (-19.3%)
83,690
73,929 | Central and 0
11,890 9,761 i 11,869 South America -2 (-0.2%)
4,760 11.7%) 5,753 North America  +993  (+20.9%)
gggg | 5,590 Oceania +88  (+1.6%)
: | ] 4,200 Middle East +201  (+5.0%)
3,044 2,982 Africa 62 (-2.0%)
763 157 Europe 606 (-79.4%)
QQQ 22/4-12 23/4-12 '
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Truck and Bus Market in Japan

Total demand: Sales increased by 24% from the previous year due to production recovery in each company from improving

Hino’s sales :

effectiveness of parts supply and semiconductors.

The sales volume of medium and heavy-duty trucks increased from previous year due to resumption shipments

for some model. However, overall unit sales remained as the same level as a year earlier due to limitations of
body parts production.

Total demand

Hino's sales (Retail)
[Share]

The number in [] represents share
The number in () represents year on year increase / decrease rate
Total +21,775
(Units) +24.5% (Units) +350
110,710 ( ) 25 662 26,012 o5  (+1.4%)
(28.9%) (23.5%) (Share -5.4P)
88,935 HDTMDT. s 8,500 HDT/MDT +2.243
50,174 : 29 053 Uigs (+26.4%)
(+29.6%) 0 (21.4%) (Share -0.6P)
38,716
16,841 2210
56,780 | DT  +8.479 (34.9%) 14,631 | DT (13.1%)
48 301 (+17.6%) (25.8%) (Share -9.1P)
+1,838 321 638 +317
1,918 3,756  Bus (+95.8%) (16.7%) (17.0%) Bus  (+98.8%)
6@) 22/4-12 23/4-12 : 22/4-12

: 23/4-12
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I Sales Volume in Indonesia and Thailand (Retail Sales)

Indonesia: The sales volume of medium and heavy-duty trucks decreased from previous year to impacted of low resources
prices and demand of light-duty truck decreased.

Thailand : The demand declined from implication of rising inflation to an economy slowdown and lower exports, etc.

(Units) (Units)
23,518 =
-3,965
13,412 10,809 1,592
, : Total o
HDT/MDT 9,217 (-14.7%)
12,056 -1,356 :
(-10.1%)
9,185 HDT/MDT
7,418 1,767
(-19.2%)
10,106
7,497 pr %509
(-25.8%) 1,624 1,799 +175

LDT  (+10.8%)

QQQ 22/4-12  23/4-12 22/4-12 23/4-12
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I Consolidated Vehicles and Unit Sales of TOYOTA Brand

*Vehicle: The sales volume decreased from the impact of the parts supply.
*Units : Units volume in North America increased from production resumed after semiconductor shortage in the previous year.
However, overall unit sales declined slightly due to demand in Thailand decreased.

Vehicle Units
(in Thailand and the U.S.)
(Units) (Units)

101,808 11,387 11,485
90,421 Total (112%) = 628785 617,300 Total  (qgy

16,295 T
11,166 Loading 1<
vehicles (-31.5%)

343,377 281,765 Thaijang 61612

(-17.9%)
-6,258
85,513 79,255 suy 625

50,127

335,535 TheU.S. .
285,408 eUS.
S 22/4-12 23/4-12 22/4-12 23/4-12
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I Consolidated Income Statements
(Billions of yen)

FY2024 3Q FY2023 3Q 0
ltem (23/4-12) (22/4-12) Change Change (%)

Net sales 1,141.5 1,110.4 +31.1 +2.8%
(0.4%) (2.3%) (-1.9p)
Operating income 4.7 25.6 -20.9 -81.8%
(0.4%) (2.3%) (-1.9p)
Ordinary income 4.1 25.1 -21.0 -83.8%
Loss attributable  (-0-9%) (-2.1%) (+1.2p)
to owners of parent -10.3 -23.7 +13.4 —
Note: Figures in parentheses indicate profit margin on sales.
B Consolidated unit sales (Units) ® Exchange rate
22/4-12  Change 22/4-12
Japan 27,621 26,505 +1,116 UsSb 1Az 136
O 73,600 86,338 12,738 THB 4.01 379
verseas , , -ls, I DR (100) 0.94 0.91
TOYOTA brand 90,421 101,808 -11,387 AUD 94 94
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Analysis of Consolidated Operating Income Statements
[Year-on-Year Comparison]

*The Domestic profit increased due to the sales volume of heavy-duty trucks in Japan is rising from resumption shipments of AO9C
and the Yen currency has been weakened. However, overall profit remained as the lower level as a year earlier due to economics
slowdown and the considerable increase in fixed costs.

e e e rearemsareaarreasrrnnsernaernnnan Operatlng Income _209 (256 N 47) ......................................................................... >

(Billions of yen)

<Breakdown of consolidated sales volume> [thousand units] +9 5
L]
+5.6 -5.5

FY 2023 | FY 2024 |Change

HDT 4.1 7.4/C+3.3D

MDT 42, 39/ -03 -37.2
LDT 17.9 15.7 -2.2
Buses 0.3 0.6 +0.3 +28'6 . .
Toal 265 276 +11 *Marginal profit: +12.8
+0.4
+Effect of exchange rate
changes on fixed costs: -3.3 22 3
4./ [
22/4-12 Domestic Overseas TOYOTA etc. FX Market Cost Change in cost 23/4-12
Results Effects of sales Environmental change improvement and overhead Results
Japan Overseas Toyota, etc. Exchange rate (Apr. to Dec.) Market fluctuation Changes in costs
Veticles (Breakdownshown above)  +18.1  Unit sales -17.3 Vehicles -2.5 USD(136 — 142) +3.9 Materials -38.6 <Temporary costs> -16.4 <Continuous costs> -3.3
Price +3.1  Price (newripple eflect) +19.2 Overseas unit -5.6 IDR ¢0.91 —0.94) +2.4 Logistics +0.8  Qually (Campsign in Norh America) -5.8 Development costs -1.8
TS +74 TS +3.7 Suppliers, efc. +2.6 THB (3.79 - 4.07) +5.6 Energy +0.6 Litigation related costs -2.9  Inflation of labor costs -15
AUD (94 — 94) +0.2 Project producton preparaton -1.4 <Cost fluctuation> -2.6
TWD 4.36 > 4.47)  +0.3 Inlegraton project! T consulting, elc. -1.3 Operation loss, etc. -2.6
Other +0 4 Customer service (Car inspection cost, etc.) 1.2
Effect of exchange rate -3.3 Business base fortiication, etc -3.8

changes on fixed costs

@Q) Total +28.6 +5.6 5.5 +9.5 -37.2 -22.3
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I Analysis of Consolidated Net Income Statements
[Year-on-Year Comparison]

(Billions of yen)

e Net loss +13.4 (-23.7 — -10.3) e, ,

22/4-12 Operating Non-operating North America Domestic Gain on sale Gain on sale Tax 23/4-12
Results income income/loss certification loss certification loss of non-current of investment expences efc. Results
assets securities
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Consolidated Operating Income by Segments

Japan: Even though the sales volume of heavy-duty trucks in Japan increased, the profit decreased significantly due to the
deteriorated situation of material market.
Asia : Sales and profits decreased due to the lower unit sales despite improving sales prices and increasing revenue from
comprehensive support services.
Other Areas: Sales volume mainly increased from unit sales in North America. However, profit remained unchanged from
the previous year due to implication of rising inflation to materials prices up and labor costs.
(Billions of yen)

FY2024 3 FY2023 3
('23/4-12? ('22/4-12§g Change
Net sales Oif]i:)artr:zg Net sales Oiﬁiﬂgg Net sales Oigigar‘:gg
(-1.5%) (1.5%) -0.0% -
Japan 765.7 -11.1 766.0 11.3 -0.3 -22.4
(7.3%) (8.1%) -9.9% -18.1%
Asia 367.1 27.0 407.5 33.0 -40.4 -6.0
(-5.4%) (-6.9%) +20.8% -
Other Areas 214.6 -11.7 177.6 -12.3 +37.0 +0.6
Consolidated
adjustment -205.9 0.5 -240.7 -6.4 +34.8 +6.9
(0.4%) (2.3%) +2.8% -81.8%
Total 1,141.5 4.7 1,110.4 25.6 +31.1 -20.9
Note: Figures in parentheses indicate operating income margin. The percentage in the change column means
@ the year-on-year increase/decrease rate.
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I Trends in the Quarterly Consolidated Sales and Operating Income

(Billions of yen)
Net Sales 383.5 386.1
371.9

— @
396.9
.__
FY2024 3775 377.0

FY2023 3999
122 v (PR
Operating income (3.3%) 9.0 | |
: i( ) indicates income margin !
473 (2.4%)
(1.2%) * (-0.5%)
. 0

FY2023 FY2024 -8.2
(-2.1%)
10 20 30 4Q
Exch. Rate FY2023 FY2024 FY2023 FY2024 FY2023 FY2024 FY2023 FY2024
UsbD 125 135 137 144 144 149 133 —_
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[For Reference] FY2024 Third-Quarter Results
(3 Months)




I [For Reference)
Global Unit Sales (Retail Sales) (Unit Sales in Each Region) [Oct.-Dec.]

(Units)
35,557 . 34428 Global -1,129 (-3.2%)
6,502
-_ 7,074 Japan +572 (+8.8%)
19,773 16,937 Asia -2,836 (-14.3%)
Overseas
4187 20055 | 4009 - OO e 178 (43%)
19237 | 27354 ] 2,256 North America +1,264 (2.3 times)
1’374 - +1,701 . 1,777 Oceania +330 (+22.8%)
: ] oy 1,268 Middle East  -106 (-7.7%)
1,133 | (-5.9%) 1,050 Africa -83 (-7.3%)
149 ] o7 Europe -92 (-61.7%)
22/10-12 23/10-12

1)
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[For Reference]
Truck and Bus Market in Japan [Oct.-Dec.]

Total demand

Hino's sales (Retail)
[Share]

(UnltS) T t | +3 ,925 m: :Emgz: :E (D)rri?)rrisszzttss ?/Z?reon year increase / decrease rate
33,990 Ota (+13.1%) : (Units)
: +572
30,065 7,074 (+8.8%)
6,502 (20.8%) (Share -0.8P)
(21.6%) =
15,824 HDT/MDT+2,376 :
(+17.7%) 2,206
13,448 ° : o) 3,517 +1,311
(22.2%) (+59.4%)
: (Share +5.8P)
4,166
15774 16673 LDT 999 (26.4%) 3,296 -870
(+57 A’J) [198"/0] ('209':%3)
(Share -6.6P)
+650 130 261 +131
843 1,493 s (+77.1%) (15.4%) (17.5%) (2.0 times)
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I [For Reference]
Sales Volume in Indonesia and Thailand (Retail Sales) [Oct.-Dec.]

(Units) : (Units)
+2,695
9,352 Total 4t 59)
4,037 otal 207
3,830 (-5.1%)
HDT/MDT
6,657 / 4,983 HOTMOT
(+41.5%)
HDT/MDT
3,500 3444 3155 289
(-8.4%)
4,399 +1,242
3,157 DT L 30.39%)
- He 675 bt (+J1r§.%°/o)
22/10-12  23/10-12 ' 22/10-12  23/10-12

16/19




I [For Reference)

Consolidated Vehicles and Unit Sales of TOYOTA Brand [Oct.-Dec.]

(Units)
Total 162
29,744 29,582 19 5op
Loading -1,708
5,609 S vehicles (-30.5%)
+1,546
SUV '
24,135 25681 (+6.4%)
22/10-12 23/10-12

Units
(in Thailand and the U.S.)

(Units)
214,636
-44 670
169,966 Tota) (-20.8%)
120,196
Thailand
86,316 -33,880
(-28.2%)
94.440 The U.S.
83,650 -10,790
(-11.4%)

22/10-12 23/10-12
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[For Reference)

Consolidated Income Statements [Oct.-Dec.]

(Billions of yen)

+2.4%

Net sales 386.1 377.0 +9.1
(-0.5%) (2.4%) —

Operating income 2.1 9.0 -11.1
(-0.6%) (1.2%) —

Ordinary income -2.2 4.5 -6.7
Loss attributable (-2.7%) (-7.2%) —

to owners of parent -10.3 -27.2 +16.9

Note: Figures in parentheses indicate profit margin on sales. The percentage in the change column
means the year-on-year increase/decrease rate.

m Consolidated unit sales (Units) m Exchange rate
23/10-12 22/10-12 Change 23/10-12 22/10-12
Japan 8,489 7,877 +612 USb 149 144
@) 25,325 30,580 5,255 THB 4.16 3.86
verseas ' ' ™ I DR(100) 0.96 0.93
TOYOTA brand 29,582 29,744 -162 AUD 96 94

&
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I [For Reference]
Analysis of Consolidated Operating Income Statements [Year-on-Year Comparison] [Oct.-Dec.]

@ rrer e rresereasressreassremssresssernssernsserensernnnne Operatlng Income _11.1 (9.0 N _2.1) ......................................................................... >
4.6 (Billions of yen)
+11.4
-3.4
+1.7
-8.0
-0.8
-7.4
22/10-12 Domesti Overseas TOYOTA FX Market Cost Change in cost | 23/10-12

Results

improvement and overhead | Results

Effects of sales Environmental change
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We make a better world and future by helping people and goods get where they need to go.

Integrity Contribution
We are_co_mmittgd to We support a future society by
acting with integrity and committing to safety and
in a compliant manner. environmental sustainability.

We support the businesses of our
customers by committing to
guality and professionalism.
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